ANTICOMPETITIVE PRACTICES

Unfair Play: How Streaming Platforms Harm Competition and Creators
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4 platforms
account for 97%
of all streaming
in the United
States.

Because of this market
dominance, artists are
forced to offer their music
on these platforms in
order to gain exposure
and make a living

Because artists are

considered
independent
contractors by
streaming platforms,
they are not
protected by basic
labor rights. This
prevents collective

Artists cannot
unionize for
better wage
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This cycle stops other types of music-sharing from succeeding,
pigeonholing artists and users to a few streaming platforms.

RECOMMENDATIONS

The U.S. Department of
Justice (DOJ) & the Federal
Trade Commission (FTC)
should analyze music
streaming acquisitions for
anticompetitive effect
Analyze market deals and
algorithm bias that harm
small musicians and niche
genres

« Congress should pass the
Protect Working Musicians
Act (H.R. 5576) to let artists
negotiate fair pay without
violating antitrust laws
Support from Republican
co-sponsors needed for a
chance of passing in
Congress.
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Streaming platforms should
publicly share how revenue
is split between artists,
labels, and the platforms.
Encourage platforms to
diversify recommendations
so artists from all genres
get equal exposure and
opportunity.
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